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 [2]

As kids we visited the Zoo.

In 1994 and 1995 we travelled around the world and visited many Zoo’s, Aquariums and Parks.

This century we got kids and again visit the Zoo regularly. 

What we miss is adequate information. Every Zoo has a different approach some better some just different, and in general no, or limited, information for foreign visitors.

Together with my University background of product development and graphic design for me the idea was simple. It is like a brochure but then environmentally friendly, it needs no paper. Cost reduction and additional income at the same time.

How about the content?     Well ...    The knowledge and the languages are available at the Zoo’s around the world. Al we have to do is collect all the information. Categorise it and fill in the gaps. Then the product is ready for the public.

----------------------------------------------------------------------- 

[3]

“We borrow the world from our children.
Why not give it back in a better shape...”

I know Lesley Dickie (EAZA) is not a fan of electronic devices in the Zoo she wants (for a good reason) that kids have attention for the animal and not for the instrument.

We therefore strongly recommend you to only aim at addressing (foreign) adults (group leaders) by giving them simple text and fact information and nothing flashy and no games etc. We are not responsible for the content. We just give you an opportunity to earn some money and serve the customers at the same time.

It’s just a way for a parent to explain kids what to look for. Giving these groupleaders confidence to address the kids with the right information (Instead of the nonsense that you can hear around you when walking through the Zoo) 

Also schoolteachers can use a helping hand. Direct access to information is essential for them as well. So when the kids play or eat they can update their knowledge there and then.

----------------------------------------------------------------------- 

[4]

As individuals we are powerless, as a group we are strong and have endless creativity.

All Zoo’s have their own communication department. Some have information in one or two local languages, some Zoo’s have information in English as well. But no zoo has multi-lingual information. 

By putting all the different kinds of information together we can offer the visitor the choice of what he/she wants to know, that day. Each visit is different. 

The limited information available is not enough to keep attention for the subject. After the fourth visit, you have a question then and there in the Zoo. Back home you will not search the internet. The momentum is gone. Missed chance

----------------------------------------------------------------------- 

[5][6]

It’s some memory ... a screen ... a battery pack ... a handle and a belt. Something soft on the corners, so it can survive a little fall.

----------------------------------------------------------------------- 

[7]

The soft outside represents the shape of the Owl (Symbol for wisdom) 

It is lightweight and will have a shoulder belt

Additional connection for a baby carriage in consideration

Easy reading on a bench while the kids play and interact

----------------------------------------------------------------------- 

[8]

You can change the soft outside of the product. It can be an Ice bear or a Fish or any other shape. The inside remains the same.

The rent out fare is related to the cost of an entry ticket and an annual subscription. 

In NewYork or London the rates can be different than in Paramaribo and Johannesburg.

For big Zoo’s a donation of something between €10~€20 might be worth considering. (Remember you can teach the teacher) 

Now also parents that don’t speak the local language can have access to the information to educate their child.

Think of a fee of around €10 or more

We think we only need €2~€3 to run the hardware and the database. This is of course depending on the number of Zoo’s participating.

----------------------------------------------------------------------- 

[9]

Latest standard of TouchScreen

----------------------------------------------------------------------- 

[10]

Not the Wikipedia kind of knowledge of the man in the street. No, the Zoo’s control the content themselves. The Zoo Knowledge is more reliable than the uncontrolled Wikipedia information.

We will aim for incorporating all Zoo's without making them invest in the hardware.

Delivering content = getting more money for your Zoo

Translating content = getting more money for your Zoo

----------------------------------------------------------------------- 

[11]
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[12]
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[13]

Translations

Availability of multi-lingual information is not a reason to go to a Zoo. 

I know that the absence of good information is a reason not to go to the Zoo with foreign guests. The same does account in a way for tourists.

I know that we just want to offer the assembled zoo's the opportunity to get some money for the zoo and serving foreign customers at the same time 

----------------------------------------------------------------------- 

[14]

Additional

----------------------------------------------------------------------- 

[15]

Silent GroupCommunication (Opposed to an earphone that separates the person from the other group members)

The essential factor in the concept is to keep the atmosphere in the Zoo the same as it was.

We are convinced it even stimulates the importance of the group leader/teacher/parent and therewith the importance of the subject. An ignorant teacher does more damage than one might assume.

The current guide/caretaker can explain in front of a camera with subtitles and text boxes. So more people reached and additional income for the Zoo. The personal knowledge of employees disappears at retirement if you don’t save it for the future.

----------------------------------------------------------------------- 

[16]

Please feel free to incorporate your own ideas if you are already working on a special product. It is a screen of 11” {28cm}(9:16) at your disposal. You are free to do with it what you like.
The general idea is: Create something interesting and earn some more money for the Zoo.

----------------------------------------------------------------------- 

[17]

If not available: Hire a translator that is good on computers to translate available visitor information from English into your local language and the other way around.

Through this concept He/She will create money for the Zoo.

Think of at least €1~ €2 per visitor extra and probably additional visitors

----------------------------------------------------------------------- 

[18]

The proprietary rights of the information remains at the Zoo’s

A foundation were the participants will be part of shall be the owner of the content.  

The hiring out of the devices will be the way to earn money for the Zoo.

Access to up-to-date information has a price people are willing to pay as long as they get value for money. 

----------------------------------------------------------------------- 

[19]

In your binder you will find a questionnaire. Please take the time to fill it inn and put your sheets in the box here in front of the room or near the boxes next to the exits.

Thank you for your attention.

Donate €20 
and get 
information 
in your own 
language

----------------------------------------------------------------------- 

[20]

Example

>25 Languages relevant to Zoo’s in The Netherlands.

----------------------------------------------------------------------- 

[21]

THE WINWIN IS IN THE TRANSLATION

You translate maybe 20~30 pieces of English information into your local language and get 20~30 translations of your own information plus a lot more an different kind of reliable information. 

A better offer for the visitor. More value at the convenience of the person and also accessible when sitting in the restaurant or the playground. The choice is up to the user.
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